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OTkKWETC OCUKLARA YARDI M ELKk UZAT SaZE Akus R09%
OTKSTKK ¢O0QAWRKDUAR ARI NI ZI BEKLKYOR

takdal Yalamé Desta&rnkilmemealiDleatnte&kk é 0Ot i st
projesi siz dekerli okurl ar & méz &anr &na °dzeesl 20
éna 4

duruml ar hitap eden okul 2002 yél é&ndai
Okul; K©keéthane kl-e Milli Ekitim Mcderl ¢k i
Okulunda -al &l malaréna devam etmektedir. Gelecek Givencesi
€ bir bina olan okudtunstzekmi-nocvuek | baordar utna hksai tsl aerdd | mi i tir. Bu okul e
ik olarak dar gelirli ailelerden ol ul maktadeéer.
Konusunda uzman ekitimcilerin b¢yek °zveriyle g°rev yaptékl aré o
Otistuklaota iletilim kurmak, onl aré& ekit melki rvei |°krBu meede mlke za
yapacalkkéreElzgy ¢k °nem tBRJtégmaktcaya badana, yemek hane, mutfak mal z
daha bir-ok konuda yardém bekliyor. ‘
Okulun’tatilyaalcalyl,{mwrénkdiar ay i -e&kskesimdegigierdilb n
- al élarewvamediyor . Ayréca sizler taraféndan okul zi l'irse; ya
verilecek destekin ne kadar yerinde olacaké g°r¢l ece
0¢takdapl dm6 ve (‘)¢al,<gJasI'orBJianeayr@mig,miignkitbir-°par-aséADdalra|k1ak':
t¢emyelerimizi -akdal ekitime destek vermeye -akéréyoruz.

¢ YDD KOké&thane lubesinin gen¢gllerin yardémlaréyl a m&muéeviukKk atr 88 68 ot i st
bulunabil ecekinize inanéyoruz.

Yardém projesi il eburlagyid it &kyid sayabigriféyastirmaeilarorgtr i | et gki meni zi rica ederi z

Fotokraf kaynaklaré: ozelegitim.blogcu.com; kaanil.blogcu.com; teknolojihaber.org
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Say?® Akus 200%
KLK ARA DENETkKkMk YAPI L P
novate ve Recon aTemi'nuz@(DO&ﬁadaflidrénkallaa
rtifikasé&nén il kylaa at adreannébt/BiTEsreir t ki Gﬁyenm,,\,as“,ma_,i
[@&yan firmalar 1 ana denetim ve 2 oeimmomgui
mas & dtednetermektediriemn e
sénda Bur eau Veritas, deneti mdeen ge-€en |
sertifikaséné d¢gzenl er.

sertifikas@etmdaglmé shirlegil eve , GAB awwaarastirmacilanard.ta r adresiniizigaret eginif. e n

Araité&rma Firmal aSesfikaAl &m Tar i h$aha dVeriToplama Fi r mal ar &: Sertifika Al
e Nielsen 19 Temmuz 607 e Bulgu Araltérma ve Ha®Bl kElyd ¢4 i6l0Ki
e Method Research Company 28 Akustos 0607 e Etik Aralté&rma ve Sa&MRa EkiizmedtOl7er
e GFK T¢rkiye 31 Akustos 0607 e Dikey Piyasa Aralit &r3ma Evke nDadno&7l n
e Akademetre 18 Ekim 607 e Y¢izde YimaASahwéman&t3émral €k 60
e Ipsos KMG 19 Ekim 607 e Birim Araitérma ve [R2&n8Armdelké kb0
e Synovate 8 Temmuz 608 e Ekol Araitérma Hi zmet8l Arial 8k 60
e Recon 9 Temmuz 608 e Elit Araitérma Ajans Tané&tém Hiz
e Millward Brown 5 Aral ék 608

e TNS Pia 19 Aral ék 608
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Bu sene %100 g°n;,||¢ kan bakél & ana temasé@ iyimu:aﬁ:r?;: an Tg¢r
kilinin kan bakéll amaséné hedefliyor. tesekkiirler!
Bu projeye delszek agwmaleBi mi bhdn aT N Bakds acadé :
TURKKIIILAﬂ uygu[amﬁ)eénakimiz de WEsTermmwzrRdzBaneke s i g )
1868 -al &l andanBureum€&h an ve Aylin Turhan Te¢rk Kézé o T akel e
Luana kadar Tg¢r k3 5KI& zkéillay ekdahtealeti®adk76.000. HO® ki li ddyke i - i n - o L
kal diégz deSkerl i okurl arémézé da bu kan bakél Nedeksizdelauny g ! ya da\
-0k °nemli projede yer al mayasénez?. .. Lo00200' gk i, Had Ty, B i
Terk Kézél ay ddigileherk aom | kpa ké il &hitp://ivwwikizilay.ogy tr/kueumsal/ ve we. | D

http://www.kanver.org adreslerini ziyaret ediniz.

13. ARALTIRMA ZKkRVESKk

Her sene yeni bir t @&kraglltaé rhra? 8ZiDrawed0dard a 9
Conrad Hotel dde ger-eklelitirilecek.

Her ay®Br balaré&ya i mza atan OAraltérmayaZirvesié
geliyor. Hem ahaimt @emaraét émdmmn fh gymalk airlégi go°r ¢

2010d%¥sagn¢e d¢zenl eperabkEBresitd -d n -al &l mal aré&méz b
Gelecek b ¢ | t emzbeeZirveileilgili bi | gi | eri si zl erl e payl al acakeé
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GABO13DEN GABO2O36YE GE¢kL S! RESKNDE MERAK ED

1-GABO1 belgesi olan firma 3 yél éné bu bening@AB(lblarakyapabiirmi?ay abi | ir mi ? Yan
Evet tamamlayabilir, ara denetimini GABO1 ile devam ettirerek 3 yil sireyi doldurabilirler. Ancak GAB02 belgesine gegmek

isteyenler 3 yil sirenin tamamlanmasini beklemeden GAB02 ana denetimi igin basvurabilirler.

2-GABO1 bel gesi ile 3 yél tamamlayanlar, ana denetimlerini GABO0O2 ol ar ak
Evet, GABO1 alinan tarihten itibaren 3 yilini doldurmus olanlar GAB02 ye basvurmak zorundadirlar.

3-GABO1 denetim s¢resi gelmil bir firma2 gabD$Oi P@282vhelrgae Merkiatyaada e z ¢
bail vurabilir mi?

Evet hazirliklanini tamamladiysa basvurabilir.

4-1 SO 20252dyi almak i-in GABO2 denetimine hazérlanméi bir firma ek ol a
Hayir gerekmiyor GAB 02’ yi hazirlarken bunu da gozettik ve GAB02 ayni zamanda ISO 20252'yi de kapsamaktadir. GAB02 i

almaya hak kazanilip BV ye basvurulursa ve uluslararasi belge icreti 6dendiginde ISO 20252 de hazirlanir.

5- GABO2 almak istemeyen ama sadece ISO 20252 almakist eyen bir firma ne yapmal édér? Bu konuyl a

GABO02'yi almak istemeyip diger herhangi bir ISO standartlarina gére belge almak isteyenler Bureau Veritas'a direk olarak
basvurmalan gerektirmektedir, bizden bilgi alabilirler.
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2009 EEKEMK NNRGGRAMI Say® Ak us R0O%

2000 EKK TKM SEMKNER- PROGRAMI

UZMANLASMA - BRANSLASMA e BIREYSEL GELISIM @

Medya Olciimleri ve

Medya Planlama Liderlikte Performans ve Motivasyon

9 Eylagli aniiB880817.30) 30 Eyl ¢l ¢ar idamspa (13.00
E k i t lmreVolkan Bilgin (AGB Nielsen Media Research ) Eki tmen: Vil d@&BDTKeamig@adeni z
G¢el en At akbdWNSBar) gaz
Yaprak Aykan (Ipsos KMG)
Melis Tufur (MindShare)

Ekitiml eay kL&doéeéel 6de (Taksim) ger -

BIREYSEL GELISIM @

Yarém g¢n ekitim ¢gcreti standart Kk
340TL, ¢ye RlaTLe|l EDVDOdi r .

Etkili iletisim ve iliski Yonetimi

19Ey I¢alr | a nfi8&0 &17.30) ) Ekitimlerin detaylé& i-erikleri i-i
Ekitn&fns:un (Yd’]l’dSJSI Dan)él baklantéya ge_iniz
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S a 6%,

DILBERT STRI
DID YOU SEE YES, 1 THEY THEN WHY DO ¢ SOMETIMES T CALL
MY SUGGESTIONS REJECTED || ARENT YOU CALL THEM 2l | | THINGS THE WRONG
PRESENTATION? : OPTIOMAL. SUGGESTIONST NAMEEH%ILMEFRDUE

\

B
Es

SAY WHAT YOURE
THINKING, 1 CAN

YOU SHOULD JUST [
HAMDLE THE TRUTH.

THE CHANGES T LWJANT,

FIME. MAKE ALL OF
YOU TGNORANT HUMP.

[

LJHILE I MOCK YOU

AMND DO IT NOW
WITH SHEEP NMOISES.

http://www.dilbert.com/2009  -07-19/

Source: www.dilbert.com

BETTER.

AK u's 2ODS
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QUALITATVELY SPEAKNG: TECHNOPHOBA IN QUALITATVE RESEARCH

Editords note: John Owen i s CEO -babed@s&chkofiwaefirmat i onal , an Australia
In the world of research, the infiltration of technology has been greeted with mixed reviews. Many have embr aced the new

horizons that technology brings but others have taken a more skeptical view, choosing to continue working in more traditional

methods. This difference is clearly evident when examining the tools of the trade. For example, while most quantitati ve researchers

have welcomed the technological advancements, there is still a strong resistance to moving away from the long -established pen -

and -paper approach within sections of the qualitative research field.

Quialitative research generates a large amoun t of raw material, usually in the form of text, but increasingly now in the form of
audio, video and digital photos. Further, the Internet has allowed researchers to reach a rapidly expanding audience in a var iety
of differing environments, from blogstos  ocial networks to online surveys.

Traditionally, qualitative researchers have used manual methods to organize and manage this high volume of data and are faced

with hours of sorting, highlighting, cutting and pasting. This physical process seems to have i mplied a more human touch or

connection by linking the researcher more directly to those being researched, which in some ways differentiates qualitative f rom

guantitative researchers. It was not that long ago in the academic world that the idea of using so ftware to analyze qualitative

data was viewed as methodologically unsound and going against the i mpo
from the source material. However, the main purpose of the computer is no longer one of literally com puting numerical data.

Instead, computers are used for manipulating all kinds of information, particularly multimedia material.

In general terms, academics have embraced software tools for use in all forms and disciplines of qualitative research. This i snot the
case in the commercial world, where researchers still generally rely on manual, paper -based methods or basic software
workarounds in Microsoft Word or Excel to compile their research data.

The big question is why? Is this a case of widespread tech nophobia by the commercial research community or are there more
mundane and logical reasons why large sheets of paper covered with notes and highlighter pen markings are still a common sigh t
in researchersd offices?
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Justify their method
Unlike the a cademic researcher, qualitative researchers in the commercial world are rarely called upon to justify their method of

research and are employed because of their expertise to deliver the insight sought by their clients. Indeed, there could be a fear
that th e use of computers could damage their credibility in the art of interpreting qualitative data and dilute their ability to gle an
insight from vast quantities of information. I n this instfsamischereai s t he

resistance from the client to bringing technology to the forefront of qualitative research?

Regardless, there seems to be an important misunderstanding of the purpose of software that needs to be debated to ensure tha t
gualitative research d  oes not fall behind its quantitative counterpart. In considering the question of using a computer program in

the analysis of qualitative research data, it is necessary from the outset to understand fully what computers can and cannot doin
the research pro cess. While software offers several ways of organizing and managing qualitative research data, computer

programs do not, on their own, analyze the information. Instead, technology provides researchers with support, structure and

quality control of their d ata. A computer can free the mind of the researcher from the mechanics of qualitative data analysis so

the focus can be placed on the more important aspect of research - the thinking.

Another benefit is the size of the research projects that can be undert aken thanks to the capabilities of computer storage. These

days itds not wunuswual for national research projects to be spread acro
interviews and focus groups generating enormous data files. Conducting stu dies of this magnitude in the traditional pen -and -

paper format would involve massive amounts of work.

Responsibility of the researcher

It is vital for everyone involved in the qualitative or quantitative research field to understand that the decisions mad e to uncover
themes in a study remain the responsibility of the researcher, not the computer. The strength of the analysis depends to a la rge
extent on the well -established strategies used in analyzing qualitative research data, regardless of whether compu ter technology is
used.

In addition, the software allows the analysis process to be structured. Its progress can be recorded as it develops, thus est ablishing
an audit trail that clearly demonstrates how the analytic ideas and themes emerged. The ability to review processes and
procedures has always been of the highest order in scientific research to allow peer review. Rather than stifling this import ant part
of the research process, technology can actually enhance it by allowing comment and criticism of t he computer audit trail
hroughout the project. Researchers can also use this information to substantiate that they are not subject to any kind of bia s or

preconceived notions.
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Significant pressure

Commercial researchers are often put under significant pressure to deliver the client briefing within unrealistic time frames, ones

which can force compromise in the quality of the results. Given this all -too -common scenario and the lack of any form of

encouragement from the clients to deliver greater transpa rency of the analysis that delivered the recommendations, is it any

wonder that the commercial researcher will follow the most cost effective and expedient method possible
demands?

While some academics are proactive in using software in their research projects, their teaching  -university colleagues at the
undergraduate level often remain focused on traditional processes. Few universities introduce the concept of using qualitativ e
software tools at the undergraduate level (although some educational institutions have introduced software in undergraduate

courses in marketing and business). The result is that the majority of qualified qualitative researchers emerge from the educ ational
system with a mindset that technology has no place in th e world of qualitative analysis. There are signs that this is beginning to
change, as the younger generation who are used to technology expect the inclusion of it in their studies and future careers. But
there is still a long way to go.

Ways that are diff erent

There is evidence that researchers who include technology in their projects are undertaking analysis in ways that are differe nt from
those used before software was available. This is because researchers no longer need to keep to habits that were only necessary
because they used paper -based material. This in turn encourages researchers to use new data forms and introduce new types of

analysis that technology makes possible.

Instead of technology being a barrier to research, the tools for qualitative a nalysis have the potential to open up a raft of new and
interesting insights into consumersod current activities andisdsahavi or s.
opportunity and not be left behind by relying solely on tradition al methods.

Article ID: 20090102
Published: January 2009 , page 20
Author: John Ow en

Kaynak: http://www.quirks.com/articles
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G! NCEL ARAL Say® Ak us 00Dg

GLOBAL KRKZ R!ZGARI, T!RKKYE T!KETKkCk TEKNO
FIRTI NAYA D¥N! LT

Gf K TEMAXE T¢rkiye 2009 ilk -eyrek sonu-1aré
Terkiye Tegketici Teknol ojisi -tiorrelmdmeetrar imagiamyeagl 120108 wer emek tr'néqji[m é;.aad@OOB
yél énén son -eyrekinde erken wuyaré sinyal:@ nitel[k[ndeki del dcl | er 2C
Te[<no|ojisi Frenl eri pazaenéibbkld’eniarndiel,{itigziérePdghgl, ge-en yél én ayneé
d¢l erek 2007 yél éndan beri en d¢l ¢k seviyesine geriledi
TEMAX, t¢eketici el ektroni ki, geré¢nt ol eme, tel ekom, bilgistlekhol eji hieri
GfFK TEMAX TR ile °1-¢mlenen toplam Tg,ketic'i Teknol oji si ' r drel €r0i0 9p ay 24 e
il k -eyrekinde 3 milyar TL ol arak ger-ekl el ti
Terkiye Tegketici TelSmd léandiTg i Fréenl eri
5.

-a— TL Milyar
45 1 4,36
4-
35 1
3.
25

Q1-07 Q2-07 Q3-07 Q407 Q108 Q2-08 Q3-08 Q4-08 Q1-09
Kaynak: GfK TEMAX Turkey, GfK Retail and Technology
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Tem sektorl erde go°r ¢l en del ¢l ler, T¢e¢ketici Teknol oji si preéenl ern pazar
ol ur ken, t¢ketici el ekter otndlke konbidighi teerkano$ efdtsednednv elatzéard ap epd rofror ma
Sadece k¢-¢k ev aletleri ve beyaz elya sekt%orleri t@ekllRanelBiu deglyglekk &)
TEMAX sekt‘frl,eri isefotrimatnisrIge°rsitneerdyiak,é01fipserekipmanlaré sektor ¢, % 21. 4
koyduku d¢l ¢l trendini devam ettir mil ol du. ’By sekt?or ¢, her lek i s i de
sektorl eri takip ®2dné ®B24.c.htgl am&nga bir del ¢ | kaydeder ken, en k°t ¢ |
sekt°r¢gnde gor el deg.

K¢-¢k ev aletleri: Piliriciler ve k-ecek hazérlayé&célar ©°n plana -é&kté&
K¢-¢k ev aletleri pazaré& yélén ilkBndaeyeekianda i ¢ TEMAYXyaeako 2008 ya&i .
del ¢l 1 elyd®0 Thwi ciro el de etti. Bu -eyrekin k’azanan creéenl eri su éeését éceé
fritezler ve sécak i-e-ekt°hdzeé&r |saarkal énkd kéi npeil leirrinde r% z eFlrlii ki ni °ne -é&kar
hanel i b¢eg¢yéeme g°sterek bu -eyrekin balaré hikayesini ol ul t ur ahwe Bu se
makinel erinden gel diemlTi¢ rki rkg,nar(;:ragm@,s;ld)l‘)amt'égrIdalha teknolojik bir Il eki |
kaybeden ¢reéenl oeri i se, erkek tral makineleri, epilatorler, st ¢ ve bu s
Beycek Beyaz Elyal ari:neVeragkimeinn diarriarhlaeld sekt ©r

Devl et tarafépdan ge-ici ol,arak yor ¢ylles ksee kstPkrugina nd ¢viegrigit rienmnddiir i yrd vearii Ina
par-aséné olulturan beyaz elya sekt®r¢ ge-en yeél éni raoy neél dde® neetniiin.e Qe -reer
d°neme g°re az da arhasms pwoerigiilfeypeenr ftoek ¢r¢n buzdol abé ol du. ¢ci ft kap
model |l er pazar paylaréné arttérdéeé. Y¢éksek Enegjglornverdanhal i &zhe sathélpda
ayné@neami nde g°sterdiki pozitif performans ile yéldeéz kategorilerden

g°r ¢l de¢k¢e kategori ol du. Bulalék makinelerini ise férénlar takip etti

Of i s Eki pmmadnllear¢ér:¢ nBuer sat &l halsmi rcii rmiy ud evsut eakzlail yt cdry oyr o

¢tok fonksiyonlu ¢renler (MFD) ve printerdlaré i-eren Ofis,ekilrpemanlaré
yal adé. Bir ©°nceki yél én aynéktd°rne%t In.ed gk®ayeé pblua it4e6y i neikltSmotng T Lndoyket ad earr €
bundle ¢re¢egnler ve kampanyalarla printer ve MFD satéll aréné destekl emey
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T¢e¢ketici elektroni ki: LCD teldeviakanl arradaet dekaftak bey¢ me

Téeketici elektroni ki pazaré zayéf Dbir d°nem g°stererek %23. anlkR - ¢ mey |
televizyonlarda ka-énél maz ol arak gl obal krizilngretgkor eglrd ¢ kge -ill¢k bdorn d me ki
ol du. Sat el hacmi ndeki -ift hanel. b¢eyemel ere rakmen, fiyatlardaki dgl
tutunamad®é. Bu durum LCD televizyonlara ol an t al20®HzEDhgibilyeni devam et ti ki
teknolojilerle devam edecekini g°sterdi. Bkelanebbyyitk aekéaehdlaar daheékig
bir kayma s°z konusu ol du. Ek olarak bir °nceknéy&8U®haag¢gnés,;denemie FEB&t
navigasyon cihazlaré hari- diker te¢egm tegketici el ektroni ki créenl erii Q1
Bilgi Teknolojileri: Netbook o0Kr i zde f érsat ¢r ¢ényg

Bilgi teknolojileri pazaré Q1 2009 dlgoaTL@ly e2 0ul 8adl et &g.° rTee k%203 .02 id ¢giee riel kt i6k7-3e
gsteriyor (2Bu5 d®@Hzenm é2za sahip modell er diz¢gstyeg bilgisayarl arén %7000 ni
tercih edilen iilllkemce kaygées ¥yemik dtee k daalhaj | iréneg olan Core 2 Duo il
iflemci taléyan ¢re¢nler satél maya ballandé&. Sonu- olarak gendcnl erin héz
masa¢ st ¢ bil gisayarlarda da verbDeal 2pageQavnet§®°re Pentiu

D¢nyadaki gel il melere uygun olarak T¢rkiyedde de netbookdl ar ge¢n ge-ti
sayé&sé artéyor. D¢l ¢k fiyatlaré ve serekl i artan obgrdBlUi -epdekt ertgpka
di z¢ste¢e bilgisayarl ar i -inde mdtdlua o Kaalkaart é n Bad et sAevlr upay & | %8&.1 eri nin aksi
penetrasyonu olduk-a d¢i ¢k ve netbookdl ar i kinci bir ¢ren yeriiin kri z

fyatl & bir ¢re¢n ol arak algél anéyor .

G°r¢nt ¢(Hezreer €: Ge-en yéla g°re tam tersi bir performans

G°r¢nt ¢l eme pazaré 2008 yé&l & genelinde. sR&il @kd18é bggcene lyi°stye&ledntakdse
2009 yé&léna ge-en yé&lé&n ilk -eyrekiymen dolr eci %4 .ed dkeaywéplia alijliadd Ve t5X
artél gestererek b¢gye¢gmesini devam ettirse de dijital fotokratu makinel e
Dijital fotokraf makinel eri 2°0t0¢s8 byiérl ép eirlfko r-neaynrse kgi°nset egr°drie. dBauh ad ukr um g e - €
model in pazara sunul maséndan kaynakeh&z dbd ab0 | MR .vd rdhhed zgdkdreikl meedeae gb ak
-ok satte.
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Tel ekom Sekt?Oor ¢: Basit modellere talep artté

Bu yélén ilKk -eyre kinde en k°tg¢ performans telekom sekt®r ¢ t akomf €éndan
sekt°or, mdedéinedi bir d¢l ¢l yalayarak %33.1 ke¢-¢l meyle 606 miltyyan TLS|
kapsaménda °1 - ¢ en &rng nplaezrairn dteaknearmi  d ¢ 1 t ¢ . 2008 yélé son -eyrekinde ge
¢- haneli bir b¢gye¢me el de etmesine yardémcé ol du.

Telekom sekt°r¢gnde en y¢ksek paya s ahikifiyatrerezyonupdaw dtkiendo Buafiyat erezyonurt el e f onu
alténda edaemdmern operatorler taraféndan y¢regteéelen kampanyal ar il e paza
mar kal ar ol du. Bu -eyrekte, ge-en sene¢laymidy al® neeng mé ret lkeril 8d atha éfr &2 Ida& k
Tek kameral é veya kameraséz veya radyosuz gibi daha az °zelliKkl:i basit

Gl obal kriz etkisi alteénda gittdzlkare deerl elcm&ks @drf anveend keme nb-iifne pondigtespyel t

Bekl endi ki iczer e, tem sektorlerin daralmasé ile Tegrkiye Tg¢ ksaltve ci Tek
ekonomik krizin etkil er i n i g¢e-1 ¢ bir Tekilde hissetti c,'l'g,lkle)ee/lpezsame peovoeeni bua
del ¢l ¢n i1k sinyandie 20@8 esnbendéyr 8ki -eyrekteki de¢il ¢k performansa il are
end¢strivyel ciro endeksi, yeni siparil ersdekyelgntnldekerner 2RO0A8o0miok,
gestermilti. Bu -eyrekte il k olarak, b¢yeé¢k beya elya verkogiclkadl afiamn
ekonomi k °nlem paketi Teéerk he¢ k¢ meti tmaa’ééédamkabehlabmdesekFta?krdtelrn ge -
sekt°rl ere g°re daha dsigrdib.i rBelklrdmndimainse y€re ekonomiyi canl andér maya d
olulian yeni bir ekonomi k paket a-é&klandén, Zgaydumemkaki mmabalgadest el
teknolojileri) satén al émlaréndaki ver giirid dayl éku gyee-niic ip abkiert ,s ¢greemeil - iin
d°ndg¢rdyg. Bu indekslerin ve mevcutekazayrekrid?eemhen gBiéhéna&krageleda e
manzar a bekl enmemektedir. Ki i bal & ortal ama t ¢cketici teknol oji si ¢ |
ortalamasénén alténda ol masé ve gen- ngteun| Eopdleddnagfupaiain npekian

Te¢rkiyednin ®hpigndek gyadlecol duku go°r ¢l mektedir .
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G! NCEL

¥zet Tabl o

ARAL

Q1 2009

Milyon TL olarak Q2 2008 Q3 2008 Q4 2008 Q1 2009 Q1 2008
+/- %

Teketici El ektr
Consumer Electronics 07 655 654 530 231
Gorentel eme 95 78 53 52 246
Photo ’
Beyek Beyaz Eky R
Major Domestic Appliances 1,155 1,392 1.157 834 7.0
Ké¢-¢k Elektrikl )
Small Domestic Appliances 345 812 310 290 51
Bilgi Teknolojileri 696 673 655 673 232
Information Technology ’
Telekom
Telecommunication m m 657 606 381
Of i s Ekipmanl ar
(MFD-Yaz éceé) 43 41 48 46 -21.4
Office Equipment
GfK TEMAXE Turkey 3,811 3,922 3,534 3,031 -20.2

Kaynak: GfK TEMAX Turkey, GfK Retail and Technology

Araltér ma

Gf K TEMAXE T¢rkelmol ojeikeit i giegnl er i
Gf K TEMAXE Raporu
panel i veril ePreirnaek ednadyea npéarn.e | i
ol ul maktadeér

endekstir

Payl al emnidei AkHakda

T¢é¢m

raporl ar

gl obal
t¢em degnya
bvave.@gkremal.corh @ ceme ir n

pazar éneé
ol ar ak
genel

(Gf K T¢grkiye)

tel ekke¢r

S a 6%,

et mek
aneér
190.

AK u's 2ODS

i n GfK Retai

Rapordaekul |l anég
00O0rdenn ¢ zer.i
n aylna&l &laanainldiar
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http://www.gfktemax.com/

ARAMI ZA KATI LAN Y Say® Akus 209%

Dernelgi'mize yapé&lan ¢yelik balvurusu; lyeli k Kurulu ©°neri si vV e
OAr amdala ged ddinyiar uz.
Tizel Uye:
Proses Piyasa Arastirma Ticaret Lid. §ti. (Soner Bri | ki n
16|Page
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Nur gg¢l USTA
Gf K T} RKKYE

23 Lubat 1969 dokumlu ve Samsundl uyum. Babam °kretim ¢yesi ol duk

ifehirlerinde, | oj man -ocuku olarak ge-irdim. wunl6kdoak ud kiu deurnz.ur umiowdear

sénavéndan bnicre kfanrk aayad°da okumakta ol an abl amén g¢nl ¢ke babamén el

tercih yapmam engell enmil ol du. Li mdi-dké&z dkarol 8d &kll gk tyeapgd adblidnlyan
ezanémdance evde olunmasé gereken bir d°nemden bahsMat gmatuink &ESléaamé/rad a KT garylair yaek
bile babamé kararéndan d°nd¢r medi . Tek tercihim olan Ondokuzmayeésminjidei versite
yapméli oldum Samsun yéllarémda bir taraftan profesyonel ol ar diklisenimvoleypab o | oynu
tak&méné -aléiténéybondtdammankenBi k yapéyor, sat r ark-e nt warl nBkv aol | adrugknuam kkai ti & |yé&l yeo rodku
Aydénoéén S°ke il-esine yerleilince hiperaktif hayaté&m da bimagadak¢edi minl syknousg
Adnan Menderes :niversitesic”)ninrakelq&lléirpa()oejebael'rlimdjém.gf’lhig,nIq,eotnatosiklete me r
0-ok ké&sa bir tur atép geleyimé diye el i mi i kna edip, g°z¢m¢ hastanede a-é€énca
Ei imle yollaré&mézé& ayéré&p Samsuntat |d®sn&d ¢klunldlea ryéamm EBnelrat adn, nwea Okan da vardé. A
ball adé. Hemen pedagoji der sl eri aldém ve bir lisede s°zlelmeldi fodlaglatke smat e
°krencil eri i -in a-@&Il nmésit a°tzieslt ibki rv ed emastheammaetdiekn © kr et men | i ki tekl i fi gelince aki
Beyekiehir Belediye Balkané& rahmetl! Muzaffer ¥nder ile yaptékam®dz deimesgyt el
mesl| ek haa aftadmkldé bir tarafa y°nlenmil ol du. Kstemeyerek girdi ki m, oknar ken se\
da bir ucundan giril yapméli oldum. Balta fizibilite -al &i malkaarydé doal nearka [ ¢tzéerrnea | h
yapték. 1999 yé&lénda, ke¢-¢k oklum 3 ve begyck oklum 8 yaliéndayken Strateji Mo r i
Orasé hem okul hem evim gibiydi. Bilmedi kim pek -0k y°nteml eStbruartaedjai tNMonréii6tdseny.
medi kal aralté&rmalar departmanénda uzmanl alté&m. Daha sonra her kztaanmmadné nk etnadlieshiinyi
ORespondent Relationship Managementé i si mli bi ra bailrainm® nkduar ayroakku nb wa | briérl i mien -boaki &

yapmaya ballaméiken 2002 vy&logi nidyilkeil aady@ynldar dtisknk Bt a kmhfzémdan satén al &ndékéné

burada kal dé&kéméz yerden devam edelinliedeéki mi°cmnie me° \glieméli e oil yluen.yi ne y

Yerim o kadar rahat gelmil ol malé ki o yé&ldan be2003ay &l ysoedliaki Pperrdijierl keert iy n@&ftK ¢
Omni bus -al &i mal ar&Rémkbial Binlai Igiek idyilnme tsaerk& P& kdéerk& cheglireknedse k ¢m o d°nemki sevgili
ile -ok keyifli -al 8l mal aréméz oldu. Son 2 yé&ldér ise ©°zebMbikieFnékas®uamuédh
ol arak -al &l mal aré.mé6 syélddémekagpit ®mén °neml i bir bl ¢m¢g burada ge-ti. Hi - b
edersiniz Kki burasé arték benim i-in ily i ol md kBteart adna hbau °ytéd b¥iSrS dyyeer,. OBuarna dSaB

i er
Omnibus T oforl ¢k¢ne begyek bir keyi le GfKdda devam et mekteyim

Sevgilerimle, Nur g ¢ | Ust a
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